This article employs a practice-based approach in order to explore how preferences towards Fairtrade goods emerge and are sustained through engagement in varied social practices. In recent years, the rates of Fairtrade consumption have been growing steadily both within the UK and globally and this growth has been widely represented as the result of thousands of individual citizen-consumers 'voting' for fairer trade. This article moves away from current accounts of (Fairtrade) consumption that rely on models of conscious, expressive and reflexive choice and instead demonstrates how consumption is shaped by shared structures of knowledge, institutional frameworks and infrastructures of provision. In so doing, attention is drawn to the wider practice of Fairtrade support 
individuals' experiences and already-existing commitments. In so doing, I highlight the importance of paying attention to the role that collective structures, institutional frameworks and systems of provision play in shaping the 'choices' that people are able to make. A theory of practice approach moves us away from viewing Fairtrade and sustainable consumption as purely a matter of individual choice and rather acknowledges how consumption is deeply embedded within a wide network of social relations that will be difficult to influence through the provision of information alone. Warde (2005) has expressed his surprise that theories of practice have not been systematically applied to the field of consumption given their promise in other areas of the social sciences. Theories of practice are diverse but they are generally associated with the writings of Bourdieu (1990) , Giddens, (1984) and Schatzki, (1996; 2001) . The main theme that runs through these works is the belief that social action is neither determined by the free choices of rational actors nor is it completely constrained by social forces and norms. Rather practice theory, like other cultural theories, stresses the importance of the This article is now published: Wheeler, K. (2012) 'The Practice of Fairtrade Support', in Sociology, 4 pre-existence of shared or collective cognitive and symbolic structures of knowledge which enable people to interpret the world and behave in particular ways (Reckwitz, 2002) . A practice is:
Sustainable consumption and theories of practice
"a routinised way in which bodies are moved, objects are handled, subjects are treated, things are described and the world is understood [...] It is a 'type' of behaving and understanding that appears at different locales, and at different points of time and is carried out by different bodies and minds" (ibid: 250)
A practice, therefore, is a co-ordinated entity (such as ways of consuming or working) which consists of "doings and sayings" that are linked together by understandings, procedures or rules, and engagements (Warde, 2005: 134) . These ideas have already been explored in relation to sustainable consumption by Southerton et al (2004) who argued that attempts to change people's consumer behaviour ought to focus on how routine practices are mediated by social institutions and technical infrastructures rather than on individualistic approaches that emphasise personal choice.
An important starting point for developing a theory of practice approach to consumption is to recognise that consumption "is not itself a practice but is, rather, a moment in almost every practice" (Warde, 2005: 137) . In carrying out a practice, we will often be required to use things/goods in a particular way and how we understand and actually use these things will be guided by the organisation of the practice rather than any personal decision about consuming. Bourdieu (1984) was also concerned with the differentiation of consumption, he tended to attribute differences to external, transposable dispositions and structural determinants such as social class, rather than paying attention to how the organisation of practices results in their internal differentiation (Sassatelli, 2007: 107) . 1 Echoing the ideas presented in classical ethnographical work on subcultures (Becker, 1963; Willis, 1978) , it is suggested that once an individual is recruited into a practice, their "subsequent immersion... has the features of a career" (Warde, 2005: 145) .
So it is through pursuing organised practices of Fairtrade support that dispositions and orientations towards Fairtrade consumer goods develop rather than consumption being the result of individuals exercising personal choice. Therefore, as individuals engage in the practice of Fairtrade support they are reproducing this practice in a manner that is neither fully conscious nor reflexive. They are likely to be oriented by their past experiences which have enabled routinised ways of 'doing and saying' to develop and they are likely to be influenced by the multiplicity of social practices they are, at any one time, engaged in. Whilst existing accounts of Fairtrade consumption have tended to assume that decisions to purchase Fairtrade goods are fully reflexive and boundless, we will learn, in the narratives that follow, how a Fairtrade supporters' reflexivity is bounded and shaped by the distinct social contexts they are operating within.
Fairtrade supporters' narratives
The data presented in this paper has been drawn from a wider project on Fairtrade consumption and support within a Fairtrade town (a place where there is a community of (Adams & Raisborough, 2008; Tallontire et al, 2001; Varul, 2008 Secondly, Alfred's suggestion that he, and others, have developed a "social conscience" through their activities with the Trade Union and other campaigning groups reveals how these organised practices have created particular dispositions which steer individuals towards Fairtrade. Sayer has argued that an individual's ethical dispositions are embodied in the habitus and that their strength will depend upon "the frequency with which they are activated" (Sayer, 2005: 44-5 ). An individual's past experiences and how often they engage in 'moral activities' (in other words activities that require them to act Phillipa describes the importance of this political-cultural moment and how her involvement in particular protest movements sparked her initial interest in Fairtrade.
This interest increased when her local church asked her to run a Traidcraft stall which she did as a hobby whilst her children were young, nearly 30 years ago. Additionally through her involvement with the church -which is involved in missionary work that not everyone will be equally concerned to consume Fairtrade. She seems to realise that her own and other people's consumption practices have a "bounded reflexivity" (Sassatelli, 2007) Claire is currently taking a break from work to raise their children but used to be a Maths and P.E. teacher at a local secondary school and John works full-time for an IT firm. For Claire, who purchases the majority of the Fairtrade food for the household, the extra cost of Fairtrade products is thought of as a form of charitable giving. Whilst she acknowledges that she is aiming to help producers get a "fair price" she sees this as an extension of the other activities she's involved with which work to "help others". This financial exchange involves her using her relative privilege to help others rather than participating in an equal trading relationship. However, John appears to be drawing on the discursive resources of the trade justice organisations, Oxfam and WDM, which stress the concepts of 'trade not aid' and producer empowerment through 'fair exchange', in order to construct his understanding of, and reasons for supporting, Fairtrade. As a member and supporter of these various trade justice organisations, he adapts the established forms of knowledge, the 'doings and sayings', within these practices and applies them to Fairtrade support. For John, Fairtrade is an important way of alleviating poverty for Third World producers and a business-model which gives producers 'dignity'. The rather heated exchange between the couple reveals the internal differentiation of being a Fairtrade supporter and how individuals can have and develop different motivations for, and understandings of, engaging in the practice. Whilst
Fairtrade support can be used as a source of commonality between individuals, for this couple it appears to be a source of conflict; and in more ways than one, as I show.
Claire has the main responsibility for the household shopping -a trend reflected in numerous studies on the gender division of labour in the household (Miller, 1998; Pahl, 2000) . When discussing her most recent shopping visit she pointed out that sometimes This article is now published: Wheeler, K. (2012) John's opinions on the cost of consuming Fairtrade relative to non-Fairtrade goods seems to be based on his occasional experiences of carrying out the weekly shopping.
Claire is more sensitive to the price of Fairtrade goods and seems to be guided by established ways of 'doing' the weekly shop to ensure the varied needs of her family are met. Claire is steered away from the more expensive Fairtrade items because she is pursuing a different social practice when she is shopping for her family. When she can both support Fairtrade and nourish her family, when the "norms of different practices are consistent with each other" (Warde, 2005: 144) , she fulfils her commitment to both.
But when these norms clash, she seems to prioritise her commitment to her family. On the other hand, whilst there is no doubt that John is just as committed to his family as Claire, because the practice of household shopping is not an arena in which he expresses this commitment, he sees no real problem with consuming the often more expensive consumers but rather use consumption practices to express existing commitment to various ethical and political projects" (Clarke et al, 2007b: 594 This paper has revealed that people are often not consistent -or at least they struggle hard to be so.
In light of this, interventions that are aimed at changing individual shopping choices for sustainability or social justice reasons need to move away from individualised models of behavioural change that assume that the only thing that prevents people from acting more responsibly is a lack of information. Education and awareness-raising exercises are unlikely, on their own, to be successful because our consumer behaviour is not driven by wholly rational and reflexive action but is emotionally, normatively and 
